








Before co-founding ScoopWhoop in August 
2013, Rishi was working in Webchutney as an 
account director and overlooked digital and 
social media marketing for brands like 
Bacardi, Coca-Cola and Max Group. Rishi 
completed his masters in English from 
Calcutta University in 2007 and also holds a 
diploma degree from India's prestigious 
institute, Indian Institute of Mass 
Communication, New Delhi.

Initially, he wanted to continue ScoopWhoop 
as a side project in addition to his daily job. 
But after the website's initial success, Rishi 
and other co-founders began to fully devote 
their time to ScoopWhoop in November 2013. 
Today, ScoopWhoop clocks over 250 million 
video views.

Apart from work, Rishi loves to explore 
historical places and enjoys reading.

Chief Operating Officer,
ScoopWhoop Media Pvt Limited.

Rishi Pratim
Mukherjee
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Sandeep
Israni

Israni dons the cap of a digital marketing 
lecturer, and a marketer who's been 
developing brands at the speed of the 
Internet. He has till date, trained over 
5000 MBA students and professionally 
and has a team of 60 that's been creating 
strides of success for brands across 
sectors viz. real estate, automotive, 
finance, education, manufacturing, 
hospitality, etc.

He started his agency in 2010, which now 
has offices in Mumbai and Pune with 50+ 
clients, and the average client retainer 
period is 8 years. Bright Brain’ recent 
recognition has been with Google as one 
of the Top 15 Digital Agencies for their 
Elevator program. Currently, he is 
focused on paid advertising in this 
industry where marketing isn't digital but 
the world surely is!

Business Head, Bright Brain Marketing
Technologies
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Anupam
Tripathi

Anupam started off as a banker with a 
realization dawning soon enough that 
banking isn't a space where he would 
enjoy his days, although it still took 
almost 2 years to realize what is that he 
actually wanted to do. Once he decided to 
quit banking and join the industry, that is 
where his journey really started, but it 
really moved to the fast lane when he 
joined Dentsu X in 2015. He loves what he 
does today knowing that this is still the 
beginning and there's a long road ahead.

He believes that the advertising space is 
today more dynamic than ever and with 
the rise of digital and technology, 
consumers have become increasingly 
impatient and always in search of 
answers and that too on their fingertips. 
The entire consumer funnel has been 
redefined. Media is consumed 
heterogeneously but the real trick is to 
make it work in tandem for the end 
consumer. Organizations need to have 
teams that understand the entire media 
spectrum and not just one part of it. 
Exciting times!

Sr. Business Director, Dentsu X



With over 15 years of experience at the 
intersection of technology, digital media, 
and advertising; he has been an early 
member of the core team that built 
JioSaavn. He has conceptualized and 
built JioSaavn’s native audio advertising 
platform.

Gaurav leads ad product, ad market 
strategy, strategic alliances, ad 
data/analytics, and ad operations at 
JioSaavn, and managed the integration of 
JioSaavn into platforms like Google, 
Facebook, and Amazon. An evangelist of 
programmatic audio advertising, he 
believes it can help deliver personalized 
ads that create value for users.

Gaurav started his career as a computer 
engineer building internal systems for 
companies like GE, PepsiCo, National 
Geographic, and several others. He holds 
an MBA in Information System & Finance 
and an undergraduate degree in 
Information Systems from Guru Gobind 
Indraprastha University.

Global Vice PrGlobal Vice President -
Advertising Platform, JioSaavn

Gaurav
Kaushik

The Elite List of



The Elite List of

Anshul
Sushil

Anshul has been chasing the dream of 
creating iconic brands and was an outlier 
by being the first IITian to go to MICA for 
brand management. After working with 
more than 300 Fortune 500 companies 
and startups, he was troubled to see no 
standardization and measurement 
possible to help businesses scale their 
Communications and PR. 

Thus, he decided to create Wizikey to help 
thousands of businesses do data-driven 
Communications and PR. He wishes to 
build Wizikey as India's first AI-powered 
media platform that will build and shape 
Indian brands in International markets.

Co-Founder & CEO, Wizikey



"Be the bold voice of our consumer in the 
board-room" is the mantra that Kartik 
lives by. Passionate about everything 
brand, he believes that the future of 
marketing will be very different from 
what it is today. Marketing to individuals, 
rather than geographies or communities, 
powered by robust data analytics will be 
what marketer of the future will need to 
morph into.

Kartik is someone who is thrilled by 
marketing based on strong consumer 
insights - From launching Good knight 
Fast Card – an breakthrough innovation 
that helped families get rid of mosquitoes 
at just Re. 1 per night, to ensure that 
mothers are able to help their 
children get their daily calcium 
intake at Britannia Dairy and 
currently at Pidilite, ensuring that 
today's kids get the creative 
quotient that they need to become 
the leaders of tomorrow.

Category Head - Consumer Products
Division, Pidilite Industries Limited

Kartik
Subramanian
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Sandipan
Suklabaidya

Sandipan has 15+ years of professional 
journey in the field of Public Relations. 
Over these years, he has been a part of 
reputed Indian as well as international 
PR & communication firms, nurtured 
corporate brands in Automobile, 
Technology, Education, Real Estate, 
Healthcare and Lifestyle verticals and 
took them to new heights. 

Going forward, he would like to see 
himself as an effective communication 
strategist, who is also respected as a 
person of ethics and values. His vision is 
to impart his knowledge and industry 
experience to his younger friends who 
would have set their eyes on the 
wonderful world of communication.

Director, Perfect Relations
(part of Dentsu Aegis Network)



Mayur is an MBA in eBusiness, with 12+ years 
of experience in Digital Media and Marketing. 
After working with Havas Media for 5+ years 
as Media Head, he started his own venture - 
"MP09 Digital". He managed 200+ National 
clients including Oreo, Blackberry, Nivea, 
Mahindra Trucks, to name a few, with the 
team of 35+ and developed 200+ e-commerce 
websites that is where he realized Discovery 
of E-comm sites and products was a big 
challenge, and thus created a platform called 
Hoppingo and raised Investment from 
VCommission & multiple other seed 
investors, he did that for 2 years and 
successfully exited after establishing it in 
India and SG market.

The idea of Digital Content Marketing & 
Distribution and Audience Development 
became his priority after joining hands 
with WittyFeed in April'17 as Partner & 
COO and started leading the 
distribution. In his next venture, he saw 
the growing need of an Agency for 
"Modern Marketer" and thus started 
"Roaring Wolf Media" along with 2 
partners & is helping brands and 
agencies with Digital Solutions.

Co-Founder & COO at Roaring Wolf Media;
Founder at MP09 Digital

Mayur
Sethi
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Nikita
Nanda

Nikita is a graduate from Oxford Brookes 
University and is currently pursuing her MBA 
from IIM Kolkata (2019-2020) batch.

Nikita started as a Business Development 
Manager in 2011 with Value360 
Communications and grew up to the role of 
Vice President in 5+ years. She has won 
marquee clients like PayTM, JioSaavn, 
Cleartrip, Quickheal Technologies, Ixigo, 
Oriflame across domains. Nikita currently 
trains and mentors a team of 14 + individuals 
across offices Pan India. She has been 
involved in opening network offices in metro 
cities as well as opening the global network 
of clients in the US, UK.

Nikita firmly believes that in today's 
converging world, as communication 
professionals we need to understand digital 
communication, visual storytelling and 
immersive technology to be future-ready.

Vice President, Value 360
Communications Private Limited



Anisha has a career spanning 14+ years in 
marketing communications. In her current 
role at PHD Media, a unit of Omnicom Media 
Group, she has set up an integrated media 
team for the Bangalore office while delivering 
on synergistic plans between digital and 
traditional media.

Starting at Nielsen as a Qualitative 
Researcher helped her inculcate a habit of 
decoding data patterns which were useful in 
subsequent years as a Media Planner and 
Buyer at Group M and Madison Media on key 
accounts like Lenovo, Tata Tea & Britannia. 
Her stint in Market Mix Modelling as Team 
Lead on the HUL biz for India and EMEA 
markets at Meritus Analytics came full circle 
in understanding media elasticities. She also 
held subsequent positions as a Marketing 
Manager at Star TV and Future Lifestyle 
Fashions, building an affiliate ecosystem and 
establishing digital footprint.

Business Director-
Integrated Media, PHD

Anisha
Verma
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Kamal
Krishna

Kamal Krishna is the Founder-CEO of 
MOBILISE, a young digital agency trusted by 
Fortune brands across India, EMEA & APAC 
as their creative and digital partner. In 4 
years, MOBILISE has proven its mettle with 
consistent profitability while remaining 
independent. His prior experience saw him 
set up digital agencies and BUs for traditional 
agencies and brands across India, APAC & 
Sub-Saharan Africa.  He led digital in 2004 at 
Digitas, before scaling Quasar Media for WPP. 
He also placed WPP's first digital footprint in 
Africa, when he founded Squad Digital 
(Nairobi).

CEO, Mobilise



Making Mirzapur
a part of Pop-culture

BRIEF  
The Video on Demand (VOD) market includes 
pay-per-view (PPV), video downloads and 
streaming media. This premium content is 
shared over the Internet typically on a 
pay-per-view, subscription, or download 
purchase price revenue model. Video on 
Demand segment includes platforms such 
as Amazon Prime, Netflix, Hotstar, etc. 
Recently, India and its audience were hit by 
numerous productions on such platforms, 
especially of the "Thriller" genre. 

The country was engulfed with a newfound 
love for crime thrillers. What started with 
international hits like Narcos, soon extended 
to Indian story tellers as well. Productions 
like Sacred Games, Ghoul, etc. took the 
audience for a spin and it didn't take much 
time for such productions to receive 
mainstream media attention. 

At this point of time the content on the 
internet in this genre was getting quite 
monotonous, people realized that these 
shows were just about killing characters, 
guns and cuss words. 

So, when Amazon Prime's Original Mirzapur 
came out, we were given the challenge of 
making sure the show isn’t perceived as just 
another crime thriller. We took our viewers 
through every gully of Mirzapur and for that 
we made sure that people could #RELATE to 
the jaw dropping series and its characters, 
Kaleen Bhaiya ka Bhaukaal hi aisa tha! Well 
we'll let the statistics speak for themselves, 
we reached over 9.5 million viewers with our 
campaign.

CONCEPT 
Scoopwhoop as brand has always been a 
part of conversations that is relevant to the 
people of the internet. Be it our memes, 
posts, articles or videos, we are known as a 
channel that creates relatable content. 
Amazon Prime Video came to us with the ask 
of making Mirzapur a part of the 
ever-changing pop culture and incorporate a 
digital relatability for the brand.

We took the most iconic bit of the show- 
language and characters. And made them 
relevant to everyday life. We drew parallels 
between the lives we live and the Mirzapur 
world, making the most iconic scenes for the 
show meme worthy.  

Scan the QR Code
to watch video

Brand Connect Feature



INNOVATION
Scoopwhoop induced viewers’ engagement 
by providing them with various twisted 
angles to the show, we made sure our 
audience got the right amount of 
entertainment slices. These included 
highlighting the fact that in certain ways the 
most beloved show in the history of 
productions “Game of Thrones” was low-key 
like Mirzapur and we had our very own 
Cersei in the form of Kaleen Bhaiya. We even 
went all Sherlock Holmes on B-Town and 
found out various pieces of evidence proving 
that Kaleen Bhaiya had left his mark there 
also. Our fun and quirky take on things with 
our memes also brought major attention to 
the brand and its production. 

EXECUTION 
ScoopWhoop took on the challenge of 
incepting Mirzapur into pop culture 
• “Can You Translate These Mirzapur   
   Slangs To English? | Ok Tested” 

What this video effectively did was it made 
the Mirzapur talk a part of people’s vocabulary. 
We made it easier and more accessible for 
people to live the Mirzapur life

• “ScoopWhoop: If Mirzapur Characters  
   Went To Office” 

Through this video we effectively tried to 
show how Mirzapur characters weren’t so 
different from us. We wanted to build a kind 
of relevance by placing them in a work 
environment that we all relate to. And 
portraying of each of them represent a 
particular kind of person we work with. 

We also ran relevant memes that further 
built relevance between the show and 
everyday life. People started throwing 
around dialogues and scenes from the show 
to depict their day, life and what was 
happening. A completely unique and 
exclusive fan base took form for 
“Bhosdiwaale Chacha”.

RESULTS
Scoopwhoop successfully got Mirzapur the 
recognition and love it has now, the response 
was overwhelming. We reached over 9.5 
million people and had a total of over 3.7 
million views, we managed to get almost 2 
million people engaged with our campaign 
and our productions on YouTube hit over 1.5 
million views individually. Mirzapur is a 
masterpiece and we know that our audience 
isn’t filled with Visshudh Chutiyas to not 
acknowledge that.

Brand Connect Feature
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For Aashish, life is a continuous learning journey. 
Starting his career with the telecom industry in 
2007, his naïve self-thought that this world of 
technology was too huge and opportunities were 
millions. Within a few years, having witnessed 4G 
and the capabilities it offered, it was clear to him 
that the internet was the next big thing. 

From 2011 to 2016, as part of Affle and Tata Docomo, 
he worked on various digital marketing products and 
solutions, learning with industry as it developed new 
digital technologies. Between 2016-2018, he worked 
with leading e-comm companies like Shopclues & 
Jabong, where he helped push the boundaries of 
dynamic advertising, spearheaded the AI & ML 
revolution in India along with Facebook & google.
 
Now, it was time for him to follow his passion & 
contribute to society and the planet. He feels lucky 
to have the opportunity to be part of a brand like 
National Geographic, where each day makes him 
feel closer to his dream.

In his free time, Karthik enjoys hip-hop music, 
tennis, and works with multiple NGOs to promote 
child education.

Head- Digital marketing,
National Geographic

Aashish
Bhatnagar



Karthik
Sathuragiri
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Karthik here is responsible for marketing 
strategies and execution across India, Middle 
East, Africa, and other emerging markets. 
Before Automation Anywhere, Karthik was 
leading global marketing at Freshworks, 
Akamai, IBM and SAP.

He has varied experience across the technol-
ogy stack including cloud infrastructure, 
Software as a Service, Intelligent Automation 
and has deep experience working with cus-
tomers, helping them set up multiple centres 
of excellence during his career spanning over 
18 years.

Karthik received his post-graduation in man-
agement from the Anderson School of Man-
agement, UCLA.

Senior Director of Marketing at
Automation Anywhere



With over 17 years of progressive experience 
working with global organizations across 
industry verticals viz. technology, retail, FMCG 
and financial and Oil & Gas, Shweta has led 
almost every facet of marketing and 
communications – Thought Leadership, PR, 
Media Relations, Employee, Crisis and Issue 
management, CSR, Re-branding, M&A 
communications and Social Media.

She partners with the leadership team and 
works alongside digital, creative, PR, 
advertising agencies to strategize and 
implement effective integrated marketing 
communications programs.

By engaging with multiple stakeholders across 
global locations and managing global teams, 
Shweta brings in fresh perspective and 
measures in strategic planning and project 
management, aligned with business goals and 
priorities.

Vice President & Head of Brand and
Corporate Communications,
Nayara Energy

Shweta
Munjal
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Somdatta
Acharyya
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Somdatta started her career as a Brand 
Manager in the Pharmaceutical industry post 
her MBA. She then moved to marketing of an 
international beer brand and after gaining 7 
years of industry experience, she started her 
entrepreneurial journey. It’s been a decade at 
ThinkTag for Somdatta which started as a 
Brand Consulting firm but now is a 
full-fledged Ad Agency.

Somdatta’s acumen in Marketing ensures an 
approach of deep-dive into consumer 
insights and research. This not only helps in 
the development of robust marketing 
strategies but also compelling 
communication. 

She believes that going forward, the science 
behind marketing and communication will 
remain intact, but the channels will keep 
evolving. One needs to stay relevant by 
keeping abreast with the pulse of the 
consumer and even non-consumer chatter in 
the digital world and adapt communication 
accordingly.

Founder & Director, ThinkTag



Krusha started her professional journey as 
early as when she was 19. She has worked in 
PR, Social media in Mumbai in her initial years 
and then went on to pursue her Masters in 
International Business in Singapore; after 
which she worked with Sociabble as a busi-
ness developer in France and then brought the 
company to India in 2017. 

She has been leading the APAC operations for 
the company ever since. When she isn't 
involved in turning the region's employees into 
an engaged workforce, you will find her writ-
ing. She has recently launched her first e-book 
this year called 'A Steaming Cup Of Tea'.
 

Regional Business Manager,
APAC at Sociabble

Krusha
Sahjwani
Malkani
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An incisive professional who has been a part of the digital media 
landscape for the last 14 years with extensive experience in 
consumer internet businesses at leadership roles. Having 
worked across functions in growing organizations instilled an 
agile startup mindset since early days.

Presently managing his Digital Consultancy (The Buzz 
Company) working closely with brands, startups and agencies 
providing end to end solutions using insights, strategy, 
storytelling, digital products and integrated experiences. In a 
short span the agency has worked with leading brands and 
startups including Tata Motors, Livepure, RedBus, Wellcure, 
Quirqstation to name a few. With keen interest in digital 
ecosystem he also mentors startups with some of the leading 
incubator platforms in India including AIM (NITI Ayog), IAMAI, 
Agilio Labs and Intercell network.

Having served at various positions and 
capacities his previous assignment was with 
Catch News (Rajasthan Patrika Group) where 
he was responsible for building the News 
platform from scratch while looking at the 
overall P&L, Business operations and 
strategies across functions including Product, 
marketing, Sales, design, editorial and 
technology. 

Founder, The Buzz Company

Vinny
Ganju
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