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We Meeta
Again!

Idon’t know about you, but | for sure have been
waiting to say this- Goafest is back!

Synonymous with fun, learning, and networklng the 15th edition of Goafest
d. e - Y IiDb+D -a4b+ 4S '™}t'T'OS8 & YD-+. |
S -. - 8 17.4+Y £ 71 1be 84D Y 7.D . b a7

We, or for that matter, no one was prepared to tackle what the pandemic
A+ 7Teei4 - @& 74 1D.(04D - 1. A+D-46R84Y
skyrocketed, and how! We have witnessed some of the best work in the
last two years, owing to modern tools and the enduring spirit of our very

S jT (+ &b..8 - .'$Pb. A8 4- d & -A 74 Y 7( )b
and create outstanding campaigns even while a pandemic engulfed the
S+1 IP.D+RPb. 4 AP -((+DAJ-4DP1 w -84Db+ 418 7
couple of years, to say that we deserve these three days of euphoria would
AD - 7 iDb+.4-4D P 4

}id. YD-+8. : -aD.4 S 71 4 Y -£4 -. 41D (D+aBD A&

- . (P+i-(. -D 7. 38PbD 06D 54D 1 + -6 'RD (8¢

I-Y. TPDP4d & Y 7+ (PDP+. -44D 16 &® PRD 4. 8 (

between, and witnessing the evolution of the industry right in front of your

S bYD.- 84 - & 4i0. 1 D. 84 e Y 7 7( S34i1 BX{/E
S Si-4 So

Qo

. -S-Y. 41D PRD 4 A -.4. - &8 7.4+85 7. &8 B-7(
only would shed light on noteworthy work, but also share their insights on
Si-4 4ib 4747+D i 1. & + 41D 8 17.4+Y 9+ 8 Rt4¢
BDX( .90 & £+D-48R34Y -A£+ .. 41D £ 7 4+Y &
16.£F£ 7+.D RD+ DRD+Y418 & -1 - Y4i6 & 7 1D+ 4D
DX4 4i+PD 1-Y. S 71 AP 410 & .i +4 & - + D+E

| am sure that this year, there’s something for everyone and it’s bound to
DXAEDDI - & 7+ DX(D/E4-406

RAHUL PURI
Editor-in-Chief
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Did you miss Goafest? Our eminent industry professi onals sure did!
Read on as they share their joy on the return of Go afest.

| AM SO EXCITED i (DA7
1D Si

a + 4i6.

66

celebration of everyone’s work, resilience, and
A+D-40R04Y }io. YD-+ A 4+
partnership, which gives the show more
A+DIdADd 84Y -1 4+- (-+D EY 4i-
Creativity has been under a lot of pressure
during the pandemic and we have seen a
dip in standout creative work, this is our
chance to change that together and show
4iD 8 17.4+Y 4i-4 e - Y A+D-48R84Y -444
O-.4Y Ai (Db +DY7 & (b(Db A D4 4i
festival and we create and celebrate more
Y 7 @@ +D DR- 4 4747+D D-ID+.

DRD+

RAJ KAMBLE
Founder and Chief Creative

ZhAED+ 9- 7. A R-49

66

VIKRAM SAKHUJA

Partner and Group CEO, Madison
Media & OOH

AFTER A HIATOS
3 years, Goafest is
returning and the
DXA064D b 4 0. o
Goafest has always
been about celebrating
all that is great about
-IRD+406.8 &
years of the pandemic,
the need to celebrate is
PDRD +D 4106
A DX(DAE4 &
participation
in awards,
delegates,
and of course
(-+4Y0 &
4ib+D + 0d.. 71

66

D oI7.4+Y 8. £ 0 = 4
years and I'm sure it is going to be a wholeheaj

4|D+ “+ a 4 7xi

-71 4iD Z B wi S

GOAFEST IS TRW@LAélebration of
-IRP+46.8 & A48.
8 17.4+Y . & +S-+1
5. A-E

- ab.46R-

-44D+ 4S YDP-+. -1 41D DXAEJd4D §
(- (-A P "D -+b £D DPA+-406 &

66

GOA FEST HA®/ays been a

great melting point for us to

meet and celebrate the fantastic

-Ei0DPDRD B 4. A - RDB+Y i-((Y
to see Goa fest back, look

forward to meeting everyone and

having a good time!

SIDDHARTH
DABHADE
MD, MiQ- India,
SAARC, and China
IT'S FANTASTIC TH3dafest is
A-E A & +S-+1
lot of industry friends and making
new ones over the one and a hal
1-Y. 4i-4 A S8 AD 4
to soak in some gyan from the
sessions and inspiration from thg ( I
award-winning work that will be 1. -1 (B (D a+
-.bADod 4i5. D (
AD.4 S+ -1 DP4S +

SAM BALSARA

Chairman and Managing

Director, Madison World 41D a7 4i-4 :

-4Db.4 84aa (+

MEGHA TATA

Managing Director,
South Asia, Warner Bros. Discovery

4i-4 41D Si K
4 }id. YD-+ : -9D.4

66

7+ +D.d 8D

our passion, and our creativity in the face

Q

4 &2+b-4 -IRPD+.64Y

joy of coming together as a big family

ROHIT OHRES . ™" &
Chairman & CEO,
FCB Group India

ANUPRIYA ACHARYA

President, Advertising Agencies Association of India

IN MY OPINION -&D.4 i-.

platform that brings together knowledge, recongIworklng,
- a £ 7+.BD arv
.DD 84 ADE o & @&+- 1D+ -1
DX(-10 & &+

AD DA+-45

(-+4B8/ES(-48

ZRD+ YD-+. SP i-RbD

3 1D(P 1D 4 -=b £ESD.

AAYS8. S + a+ 4 -1

DRD

7: -9D.4 tb47+ .8

THE RETURN OF GOARd&E®Nly marks the
+D47+ a + - £EY 8 41D T a+-4b+ 84
but also reiterates the need for
celebrating and rewarding the best
AE+D-485RD 8 1. "1 D 4iD 8 17.4+Y S-.
heavily impacted in the past 2 years,
41D+D d. I1Pe 34D Y +D DXAd4D D 4 4
see it all come back to life in a bigger,
Ap44p+ -1 .-8b+ D Rd+ D 4
} 4 (84 41D £18d ROAD. &

8. Gb& muBrerclass by industry
veterans, the prestigious award

D . Deefddnohy - SR &vaited

i - . DRI AR 41D 4+-4D+ 54Y
+a®- da-40

{ taﬁfsmem&ﬂ

pa&FEIBF 1

3. -1S6 +b -8 4ib
-1 A 18 &
+D 0 £ 7.0
Ad=e DP4S + .
&7 1 -10aeib+ (-+405 AR
-1 DS--&b -2&b £5
41D b 4D+4-0 D 4 a+

+D -44+-/FE43RD

| AM EXTREMEL® 614Dl -4 4iD +D47+
its inception, it has been the most electrifying gathering (
41D Dld- 4+-4D+
18.( -Y from various sectors of our industry, from all over the co
-EDP DXAEI-
D-15 & 4 Abd
Despite the pandemic affecting the in-person festival, it
hadn’t dampened spirits and | am certain just like me, m@
others are all raring to be back and immerse themselves i
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GOAFEST IS BAgGt€r two years, and

ib £D 4ib DXA04D D 4 -E£+ .. 41D
-1 PI1d- 8 17.4+Y 8. (- (-A B A48.
great place to connect and interact

S341 8 b-d 1Pl (P (D -1 DXEI- &
( D-.- 4+8D. o8ID-. -1 £+D-40R0d4
gone through the schedule, and their line-

up of sessions and workshops can be

- ®&2+b-4 Pb-+ 8 & DX(b+d6b £D a +
No bDbA4 T .40 (+4-4 Y A8 DD
to be a part of conversations around

41D &+ S41 8 10@&d4-

ROHAN MEHTA
CEO, Kinnect

VIDEO CALLS AdiEat for
S+ -1DPRDP bD4S
74 4iBDY £- 4 +D
energy shared in a room ove
4-D. -1 £ £ 4-5 .
| Goafest will be a wonderful
i 7 0 4 £+D-46RD
| the jury chair for the Design
E-4Dbae +Y & + AA
some amazing entries and ju
discussions were enriching
-1-. .7(b+ &7
the best entries get their plac
under the sun and Goafest w
AD .7(P+ .TEED..;

ASHWINI
DESHPANDE

Co-founder & Director,
Elephant Design

66

MEHUL GUPTA
Co-Founder & CEO,
SoCheers

FOR THE LONGHER®E, Goafest has been the
-IRD+48.85 @ PRD 4 & 41D YD-+|§
DX(D+3D £D & .1-+38 & 4iD .(-
and varied advertising fraternity is as unique as
04 6. B ( Sb+d & }iD bX(bA4-
Goafest are running high as it is returning after
4S YDB-+. T +D Rb+ 4iD 0 4Dg

advertising practices has understandably
7 45( 0Pl .0 dek- 4 Y
forward to witnessing some uniquely
innovative use of digital tools or
platforms, to portray the brand
b..-a&b
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JAIDEEP GANDHI

the festival bigger than before.

Agency Reporter'What makes
Goafest a one of its kind event in the
A&M industry?

Goafest has always been a great
reminder of the humongous levels of
creative talent we have in India and
year on year, it becomes our endeavor
4 - b 41D ab.48R- 41D
& +S-+1-4 8 ®2-41D+08 &
was incorporated with an aim to bring
people together from the world of
advertising, media, and marketing to
18.£7.. -1 BXEi- &b
0 .0xid. -£+
ZRD+ 4ib Yb-+. 4i0.
b & w 74i
that brings some of the most brilliant
and renowned creative geniuses from
all walks of life together and celebrates
41D Ei-+-E£4D+0.404& .(0O

AR:How is this edition of Goafest
going to be different from the
previous editions?

a4b+ 4S 7 a
we aim to capture the true essence of
organizing a festival! We are looking to
keep the overall aura of the festival all

api4o®-06 DI
undoubtedly, has grown into becoming the spirit of going green and doing our
.0-8. AdeeDAd4ks RDH1408064.

, Chairman, Goafest 2022 Organising Committee talks

about how this year’s event is unlike any other and  the many firsts that make

about happiness, about people coming 4ib (+b.b 4-406 & 41D -S-+1.

4 =2b4ib+ 4 £

}1d. YDP-+ SD i-RDb 7((Pl 872 4iBD +D SD -+b BDX4D 198
AY A+d5 @8 @ & - Y e+.4EARD+bedHBt - (1£-.4 }id. Sb
4D.40R- Adxaeb+ 4i- ADADP+PIP'BDIDES SiD+b A S8
d 4+ 17EAD .D..8 . 5 f7PDD&ED+e ZAPD+ - Y YD-+. }ib+

&-0ea& -1 -. 1b- 41 ]
7D .4-RD PX(D+4.

PPl & 4ib i 7+
We are also looking at reinventing
b a

RP+ 4ib

we are taking a digital approach for

i‘ 4iD -‘I ) i

Goafest has always
been a great reminder

+47 -4D Yboktheshamoageus levels

of creative talent we
have in India.

DAE4 - | &8 BAG-EDFr D.. & + 41D RD+Y

S beenMariations to the logo in the past,

0 D t7 pllovevérdt8year; basis a contest that
} $feak Bn 4 ®RPc that is relevant and a we opened for the creative industry, it

S9 b4 - Si b DS

7+ DX06.406 & (+ A BR:Bfter a two-year hiatus, how
Sespdaally theldigital aspect,
R-+0 7. .edhpidedBgthe momentum the mediumbeen like about coming back to
-.4 4Pafed® -+. A

has the response from the industry

a4Db+ & 0 & 4i+ Tei -

a + 41D esitudtigndobth®l&sbtwo years,

4iD+D 8. 4+D D1 7. DXAEd4D P
enthusiasm since Goafest is back on

@+ 71 -44P+ 4S Si b YD-+.
of sponsorship too, we have received

an overwhelming response with over

20 sponsors on board so far, who are

helping us co-create the festival that

brings forth the actual ethos of the

ab.40R-

AR:Goafest celebrates quality
over quantity. Why is it important for

7 (+DAEDID 4Pi

8 + 41D D 43+D 8 17.4%

JAIDEEP
GANDHI

Chairman, Goafest 2022
Organising Committee

agencies of all sizes to be part of the
fést'and how will it further nourish
their growth in the industry?

AGoa t'is one of the biggest conclaves
that holistically represent the evolving
ecosystem of the Indian media,

masterclasses, and sessions to boost
41D DBX4 b b+-406 a

—

Goafest is one
of the biggest conclaves

-IRP+46.8 &2 -1 -+ D45 s
. SP (74 4 ®DP4iD+ 413. 5@6@1]55011'57{L0ally |
eavor is to bring the best of speakersfepresent the eVO|V|ng

11 £695%stemof the Indian

-1 -2b £8D. }iD - Y-e+.medis.advertising, and

year will contribute to enriching the
industry, giving agencies of all sizes an
(( +47 84Y 4 DP-+ -1 &+ S

can engage and network cohesively
with the entire media and advertising
fraternity who are coming together
to share their achievements and

AR:According to you, what value
does Goafest hold for young talent?
Goafest presents the young talent
with an opportunity to learn from and
interact with industry stalwarts, who
have played a crucial role in paving

b-+ 0 a&.

ab.46R-

marketing industry.

AR:Were they any challenges that
the creative path for them, making the the organizing committee faced while break and indulge in celebrating, whic
S +41 -44D 10 @eorganizing this year’s Goafest?

It is also a place where young people When we decided to bring Goafest on

Powered By v ’ -

ground this year, we prepared ourselves

to face all sorts of challenges that

come our way, especially since the

festival was making a comeback after

4S YD-+. a7 £D+4-86 406D
'RD SiDb Sb .4-+4P1 4&a

planning in the midst of 2021, we looked

& +S-+1 4 1 .48 = -ab.4

every year, but then the third wave hit

-1 SPb .1644P1 41D 4Db.4 a4+
T-Y Si6&i S-. - -1I1Dl &£i-
11646 - Y .0 AD : -ab.4

d DXd.4D £ED & + 41D (-.4
-118 @ DS PX(b+db AD. -
the whole festival a new look and feel
DRD+Y YDP-+ S-. 4ib Adaxea=
However, the entire planning of the
ab.48R- S-. a7 e 98 @&
have witnessed a record level of
registrations, entries, and sponsorships
for Goafest!

118

AR:What activities and strategies
have been incorporated during the
planning of Goafest 2022 to captivate
the attention of agencies, publishers
& marketers this year?
} - b -4D.48. £ DPA-E
unforgettable, we launched a video with
veterans from the ad land shaking a

De 4 .8 ;eb+-+-((D+ -1.1-
4+-/F }ib ROID +DAEDPIRE
appreciation and captivated the
attention of several individuals across
41D 8 17.4+Y

AR:What are your expectations
from Goafest 20227
11D (- 1D 8& ®-RDb +6.D 4
D& -+ (I D o7l 4i
years of the pandemic, we have merely
APDD DB-+ 08 @& -1 -44D 18 «¢
It is high time that we step out of the
virtual space and give our minds a

0. bX-£4 Y Si-4 Sb ’é‘

-£10DPRO & -4 m-ab.4 aR44
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LEADINGINNOVATION
ACUMENGROWTH

AMIN LAKHANI , Chief Executive Officer, Mindshare South Asia, ta |ks about
their monumental win at Goafest 2019 as the Media A  gency of the Year.

You won big at the last Goafestin| Goafest is something that we deeply
2019. What is your take on Goafest as value and there can’t be a bigger
a platform and its importance in the | recognition that comes from the peers
A&M industry? 8 4iD 8 17.4+Y 4i-4 Y 7 S + S84 }iod.
Goafest is a very special event helps build pride in the work we do
&+ Db A4 APd & - o6 17.4nd¥ dSeplybencourages our teams to
DRD 4 .7(( +4DP1 AY }iD £ 740 9B 4 -Ai0DRD =+b-4 ibiaxeis.
encourages people to share the
S + 4iPY -+b (+ 71 | & How&B tde win impact your work?
is one such platform that drives Please shed light on your learnings
recognition within the industry from Goafest since your win.

and focuses on innovative T 1.i-+D 6. £ .4- 4 Y & £7.D1
thinking and that is what we b £ 7+-20 & 04. Y 7 &b+ 4- D 4
R-7b -A 74 54 Z7+ 7 1D+ anR 4- b 4 i-. .1 SE-.PI
brilliant work for our clients and it’s
What are the key quite inspiring for us to have brilliant
parameters that helped you, minds at work who strive to achieve
win at Goafest 2019? +D BD-&£i 1-Y Do & - (-+4 & 4ib
Td 1.i-+P8. DY & AQGoafestwin has been a great source of
always been innovation with| inspiration for our teams to continue
an acumen for constant (b+4 + & & 4ibd+ AP.4 DP-&£i l-Y

e+ S4i1 Z7+ 4b- . S +
relentlessly to achieve client What are your expectations from
delight and innovation and I'd the upcoming Goafest 20227
(+ 71 Y .-Y 4i-4 To Ai-+BB- Y DXESd4DI & + : -4D.4 4i8. YD-+
dedication and focus on £ .01D+d ® 04 8. ®@ 0 & 4 AP -&+ 71
innovation for our brands is. | am really looking forward to meeting
Si-4 ib (Pl 7. S& dour&aBlkeggues and peers and I'm sure
like every time, there will be some

What role did the win play fantastic work that will be celebrated
in boosting the morale of along with insightful sessions and of
your zeam? course, a lot more fu™
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THE EXPONENTIAL GROWT

e last couple of years

have indeed been a

transformative period, with

India witnessing a paradigm

shift in how people consume

A 4D 4 T7 48( D a-&£4 +.
have contributed to the acceleration of
the consumption of digital content as the
Indian audience is gradually shifting to all
4180 . 10®d4- }iDb DPS--=&b £ .7 b+.
are spending more time online and
-+D DX(PE4DPI 4 £ 457D 4 1 . d
41D 48 D. -iD-1 ZSd & 4 4i8. .7+e&b

D .(-£D 4i-4 1-. .0 de/E- 4 Y ADPD
observing more and more growth is that
& EFE DAE4LADI }* ' 1
} bPb(d4 .6 (D }“ +bab+. 4 -

}“ 41-4 8. £ DE4LADPI 4 4iP d 4D+ P4
-186 £ 71D, . -+4 }“. -1}
can access the internet via streaming
sticks, gaming consoles, and new-age
D4-4 (A XDP. 7841 4iD A I
0 £+D-.0 &8 Y AT7440 & 4i
have become their go-to video source,
D.(PES- Y 17+6 & 4ib (-
points for guessing that a large portion
of digital ad spending is being directed tc

https://learn.g2.com/

bDh/AESD 4 4i- 4i-4 4+-184

obstacles arise due to inadequate

measurement tools, ad fraud, and

the fragmentation of markets during

4iD (- 8 & a £- (-0 . >

S841 41D .E- 8 & a (+ &+-

advertising, these challenges would

ADE D D-.8D+ 4 4-£ D
q+-AiRd+ w-i BY wb & +

}. S }ib }* -+ b4 8. @+ SO0 & -4SIDDHARTH DABHADHS- j w 741 '-.4 .8-( w-

a considerable pace and offers lucrative
opportunities for advertisers to reach
41Pd+ 4-+x=b4 -710D £ADP +Db PA4APE4ORD Y

74 Si-4 -+b 4ib a-&£4 +. 4i-4 -+D
+b.( .8A P & + 418. +PR 748 4i-4 }*
i-. A+ 7eei4 8 4 41D £ 7 4+Y 1is
is it changing the digital advertising
(-FED wolli-+41 #-A1-1D T- -8 &
#0+DAE4L + Tds - Ald- w t -1 18 -
i-+D. 18. 0 .0®i4. 5}“ 0. 41D Rdeaxeb.4
medium of entertainment in India and
348. +-(81 Y & 8 @ iaaea4PR_A;$H¥|#5€ SALIMEY .

- . Seniof Director (India & South East Asia),

already over 20 million households in 5 sung Ads
A 10- So4i bAA4DI }*. SioAEI bD-

MD, MiQ - India, SAARC, and CHjna j-+D. 1 S 4iPY -+D b -A

+e- 0a-40 . 4 DX4+-A4
AD Ped4. &4+ 4iDd6+ -IRD+4
(D1 57841 41D IP&-7 4 }*
£ DAE4LDI -1 4 4- }*“ ROIDS
increasing, we are witnessing a change
8 £ .7 b+ }*“ APi-Rd + w-
1. 8. 1D 8RD+8 &2 8 R-498
creative formats, data, and insights
R&- 41D w- .7 & #wq a
growth trajectory and with partners like
TAs Sb & +S-+1 4 A+9
-IRD+408.D+. 4i10. bXAN4
41D -+ D4 &+ S. aA7+41¢E

almost 100 million consumers and Y 7 @ j 4DAi-.-RRY -710bsp&e®would attract more attention

they're projected to grow to 80 million S841 74 Adae A7ieb4. T dfsorEadveRiseds dwing to the great

i 7.Di 1. 'aaBR & & A& .[+PaeH- -40/& -E£LED.. 4 DXDET740REH S Db 4+Y A-++0
by 2025, led by a reduction in smart 0 RbD 4 +Y & 4i06. b X /A 44 competitiofEvduUll soon reach its peak

}“ (+3ED. £ +1-£744D+. TORDHED| }“ DA Y. 4D & BR+RAE @7 D+ 4+7.4 }iD
+0A&1 £ 4D 4 }id. (+D.Db olightningesgRed, it also faces its own future of the overall ecosystem seems
opportunity for brands and marketers, . D4 & £i- D &b. 'RD | 4io Bepiogresssecbvitld hege headroom

to reach a wide spectrum of urban, and campaign optimization are more

44
A4

N _4

a4 + :21mS4i

B PubMatic
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Amidst the hustle and bustle of Goafest, | know you
might be craving some ‘me time’. Perhaps a refreshi  ng
drink by the sea is all you need to enlighten your  soul
or maybe a peaceful sunset in this beautiful cityi s
what your heart desires. No matter what you are in  the
mood for, be assured that Goa has a lot to offer' H  ere
are a few activities you must try to rejuvenate you rself
before you return to your monotonous daily schedule

n evergreen attraction, Calangute bea:ch
in Goa is not just a place to enjoy the :
-D.41D46 /& .BD- RODS -1 4:4+Y DX 486& & |
but it also has some of the most action- :
(-&£ Pl -IRD 47+D -A£40R040D. S841 gq-+-.-8 & &

-4 41D 4 ( 4 41D 8.4 }iID:BID- 17+-49
& q-+-.-0 8 & -4 - - ®74D ADP-&£i 5. an
& 74D. }id. 6. D 8 4ib: .4 4i+6 & &

- E40R040D. SID+b Y 7 /E bX(b+dob A£D 41D
beautiful view of the sea, some sunshine;
-1 £ |1 A+bbab-- -4 4ib:.- b 48 P

rious to learn about spices? Don’'t worry, Ggathemsi covered!

S 7 £- R0O.04 41D .(0&ED (- 4-40
w-i- -+ w(o&ED 9-+ }b (- 4-40
India, which is followed by a delightful feakeafaditional Goan lunch-
something you would not be able to resist!

aY 7 -+b - Adae 4a- &4 i8.4 +6/&E- ( -E£ED.
Wd47-4DI 4ib w 74ib+
: 16.4+8/&4 Z 1 :-06. - /£ 7.4D+ & EI7T+ED.
f you are eager to witness life underwater,: convents, art galleries, government buildings,
Y7 -+D 8 & + - 4+D-4 :+-i M7-&-5 S.-- IPA: D+dD. A &-£4 4iD
Y 7 DX(P+dDb £DP 41D 7 16./&£ RDF¥PEM +}j] +BP&. A£-4DP1 d Z 1
4i+ 7@ .£7TA- 18R3 & 'RD+Y (od have Baervdeclared a World
of travellers come to Goa to witness the life'of >bD+04-22b wo4b ODP4 4ib.b ( -AD.
-*7-40/& ADPO ®. Sd41 - /£ .D EakeBou backinBiméad you
reason for you to not check it out! : DX(P+8b £D 4iPmd.4 +Y & : -

’\

o

»
-
- EA B3 .

L4

&

0 4ib ¢
ba. Y T 4-.

&

A- . A4 T-1 RO tdRD+

FAMOUS

INNOVATIONS

THANK YOU FOR MAKING US FAMOUS SINCE 2012

FOUR SEASONS
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Do you know
‘HHNO\
has been

‘Voice of the Nation’
since Independence!

In 1997 In 2013

In Year 2022

Nurturing value based journalism for promotion of truth, culture and
nationalism to build prosperous, powerful and proud Bharat

Bharat Prakashan (Delhi) Ltd.

India’s Fastest Growing Multimedia News & Views Media House.
Serving more than 5 million National and Global Audiences
India’s Oldest & Largest Selling National Weeklies | Digital News Platforms

Audio-Video Contents | Events & Conclaves | Community Engagements | Social Media
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