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An Immersive
Metaverse Solution:

Branded 3D-360 virtual stores where
users walk around to discover products
and solutions. o

OVER AND OUT!

e last two days passed by. Perhaps this is what happens when you arg
urrounded by the créme de la creme and are having too much fun!

Shere we are, at the last leg of Goafest 2022! | cannot believe how fast

Virtual Store T J = A=
' : 2D +3D Development ;9. Integrate +
o, Concept + @ < />

%J Layout \ Design + Testing Launch Store _
The second day was, as expected, yet another day of remarkable events in the

presence of legendary personalities. The OTT session with artists- Vikrant
: T-..BY -1 & 9-a- :-74- }- S-+ idPa 4D 4 ZhH A
y Atika Farooqui, Anchor, and Creative Director; was indeed the need of the hour.

And the knowledge seminar with the legendary cricketer- Kapil Dev, and Charu
Sharma, Sports Broadcaster & Entrepreneur; was mind-blowing, to say the
RAHUL least. But the exhilaration didn’t end there!
P U R I We also got to be a part of the gripping session with SS Rajamouli, Indian Film-
Maker and Recipient of Padma Shri Award; and Anupam Kher, Award-Winning
International Actor, Author & Motivational Speaker. The day ended on a hig
note with the Abby One Show Awards for Broadcaster, Public Relations, Des$ign
Direct & Technology, Digital & Digital Craft, and Mobile.

//KEY ELEMENTS OF YOUR METAVERSE STORE:

y

=== \Web based Enter with or

without an Avatar

Mobile, desktop

experience (No D_ & tablet friendly
app download) o

&%
r-ADY GClobal Avatar ==  Optional ﬁ Explore

Editor-in-Chief

PLAYER technology with  e-commerce products/services SOHINI But alas, all good things have to end. We, at Agency Reporter, had a gala time
m= Ready Player Me ' integration & click for details ROY producing this magazine and it would not have been possible without the
possible , consistent support of the Goafest team and of course, you, our readers.
Head-Partnerships
B : Goafest in itself is such an exceptional experience, that we would never wa
Your branded @@ Your custom URL, = Ability to integrate to miss out upon. But the appreciation we have received from our peers for our
metaverse. Not a A, example - no augmented reality editorial efforts has made all the late nights of hard work worthwhile and we
shop in another metaverse.mybrand.com experiences SAKSHI wouldn't have it any other way!
metaverse in-store '
MALI K We have been closely observing and covering all the key developments in the
Deputy Editor A&M industry since the inception of Agency Reporter. And | can tell you that

over the last two days, our faith has exponentially increased in the fact that
Indian A&M professionals are bound to change the world with their vision ang
artistry.

—7\ Gamify the store Customizable floor, ., Build once,
@;-ﬁ with in-store @ ceilings, lights @: promote across
treasure hunts & in-store banners, online + offline
more TVCs & content. media

YATIN

As we begin the last day, watch out for some inspiring discussions and
MAKKAR sessions that would undoubtedly leave you wanting more. Take it all in as the
Editorial Assistant 7/F1--S-04Pl e - B S 71 -+ 4iDb b1l &4ib 08 1-A ¢

And don’t forget to make the most out of this day before you go back to reality

and face the Monday blues after this thrilling weekend!
Contact Us o ) ]
Suite #1614, Once again, it was a pleasure creating this for all of you and we earnestly hape
16th Floor Logix City Centre, that we get to meet you again, next year.
Sector 32, Noida,
~ - Uttar Pradesh- 201301 Until next time!
AliveNow Metaverse Chanel Virtual Store Phone: 98917 68014
Avatar integrated - No avatar integration,
Control avatar + walk explore different rooms e Dack
) P editor@agencyreporter.com
around. in 360. < =
Design
Vinay D. RAHUL PURI
; ; A 7 Editor-in-Chief
e We're working with global brands to create immersive &
. C > shoppable 3D-360 virtual stores. Let us help you build a L DISCLAIMER:
O' \VENO\X/  meaningful metaverse experience for your brand. B = b rolc. vou o,
digital & creative tech ~ Getin touch for more details. B e e Dl

contact@alivenow.in | www.alivenow.in
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ANUPRIYA ACHARYA , President, Advertising Agencies Association of | ndia,
discusses the evolution of Goafest and its value as  a platform in the current scenatrio.

K3
M What makes possible. You will see it in the speaker we are leveraging digital and displaying \ A
Goafest a unique platform for the entire sessions, Masterclasses, Knowledge | all the shortlisted work on digital screens LT sl J
A&M industry? wb 8 -+. -1 DRDP 8 4ib (imsteadof gapéi/Board presentations. . I

a "

tbibPe 648 o. DY ib+D 'PafieipansDd -+ "D i-RD 0 4+ I7TADPI & + 41b
excluding the last two years, we have Digital conclave, which will happen on
come back bigger and better; not only inh Given the rapid growth of digital | Day 3 of the fest. There are sessions on
terms of organizing the festival but also in the last 2 years, what steps have 5 f7D ADP+. Z}} -1 T-.4D+£
wherein achievements are concerned. been taken to ensure that Goafest 2022 creativity in the Web 3.0 era, etc. Also,
Not only have they earned us national keeps up with the current scenario? this year, other than the print and digital
recognition, but these feats have also | For starters in the spirit of going green, coverage of the event, Goafest will also
put us on the world map. Creativity and be on Podcast!
execution come together to bring a
project to fruition, which requires vision 1] In your opinion, what value does
and zealousness of seeing it through. Goafest hold as a platform for the
young guns of the industry?

N How has the A&M industry . A lot can be learnt by listening, observing,
changed over the last couple of years? - ‘ and discussing in a fun environment — an
And how have these changes affected 1 environment that is conducive to at-ease
this year’s Goafest? minds and open conversations. Insights
A lot of change has happened, a lot . : and experiences of peers, both junior
more quickly! The industry has had to and seniors who have been around in the
constantly reinvent itself for a world that d 17.4+Y 4+ . D 46 b Ibe
is considerably different — a world full of nourishes, and mold everyone’s overall
complex disrupted consumer journeys. growth and development.
You need to leverage the power of data Goafest also amalgamates the best
to deliver the right content on the right A 4+0A740 . & 4iDb eb I -
channel to the right person, as well as them. It seeks to inspire the young to
leverage technology to create the right think in several limitless directions.
experiences. Overall, our aim is to foster creativity,

We are witnessing the growing inquisitiveness, and more importantly, a

+4- a + -+ ® a spirit of belonging and togetherness.

0 (+4- £Ab a 6 f7b £D b4o #4 irit of belongi d togeth
omnichannel commerce, performance crea“v“v and execu“
marketing, and experiential marketing, . N Did the pandemic pose
among others. There are pertinent issueGOIME 'lﬂge“]er lo brm challenges for the organizing
around safety, consent, measurement, i if committee while organizing Goafest?
attribution, a?\/d the imperatives of the d pr olecl to "u“m I!' While excitement tzgkes thé:j front seat,
imminent web 3.0. WIIIGII relllllres vision safety continues to remain an essential
e e wacey Al ZEAIOUSNESS OF e 02 e
even seeing shifts in the way teams and Seelng “ lllmllgll Covid cases over the past few months,
talents within our industry are shaping the organizing committee is making
7(-1-4- . £8b 45.4. €A% NANUPRIYA 4. sure that all the safety protocols are
engineers working alongside creative implemented and followed. | think our
producers, planners, and copywriters. Ac HARYA _ challenge may not be how many people

At Goafest, we aim to address and PreSId_en_t, Advertl_smg Agencies are coming, but it might be how to
include as much of this change as Association of India accommodate those many pedple.
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MENNO KLUIN, CCO, DENTSU CREATIVE USA

how creativity is enhanced by key tech
players in the US, “They tend to build
out their own creative departments and
get more autonomy. A lot of creativity
comes out of it as there is no friction
between the client and agency dynamic.
In most of the cases, they don’'t have any
revenue shortage and the overall goal
remains to do more interesting things
and to be positively viewed in the culture
and society.”

The conversation then steered towards
the role of international jury members
in awards and the values they bring to
the table. He shared his opinion, “I found

Y.D &R 48 & a + K- -.(DESdekKk 410 .
higher because | didn’t have the full
context. For me, it was new while other

) [ s MG S@CHEERS

jury for the Abby agencies and organizations, “As a jury, ljury members were of different opinions.
One Show Awards at saw work that was contextually relevant So while | didn’t know the full context, |
Goafest 2022 included to the ‘now’ and | think the best agenciesoted higher for those things because
world-renowned industry ~ have done work that is connected to  of their newness and uniqueness for me.
veterans from across the culture, and what’s happening in But it all depends on the individual.”
the globe. We got the the society. There were a couple of On the topic of tech dominating the
chance to interact with campaigns that were connected to ad world and whether it would impact
one of the international jury members- the pandemic, some were connected creativity, Menno shared how it all
Menno Kluin. to the purpose-driven topics, that is depends on the DNA of the agency, .

Menno Kluin is the Chief Creative extremely relevant now. So the winning and the ask of the client. He shed light
Zh/ED+ -4 #D 4.7 +D-408Rdampagns afe ultimately the ones that on how stories and narratives are the
has a proven track record of creative  are connected to the now.” most important component and need
success. Apart from being one of the While the Indian advertising industry to be at the center of an ad, despite it
jury members at this year’s Abby One matches global standards, there are being tech-heavy. Towards the end of
Show Awards, he also undertook a certain differences that Menno has the conversation, Menno shared that
knowledge seminar at Goafest 2022  observed in the US advertising world, while awards are important to celebrate
discussing collaborative creativity in the“In the US it’s still more TV heavy. The a campaign; he believes that the

advertising world. big winners at awards usually have ultimate goal behind every campaign, -

In a candid conversation, Menno campaigns that are big TV productions irrespective of how long or short it is, COpywrlterS,
shared his key insights on the and TV is still considered as the highestshould be to stand the test of time and .
campaigns he witnessed by Indian form of creativity.” He further discussed be rememberedz D esSl g ners y

Strategists,
Client Managers,

Make a great impression Media experts,

with every single this is our tiniest effort to let you know,
we are hiring across positions.

Impression.

Find out how at wearemiq.com/high-impact-branding applymow@socheers.net | www. ssctieee ssiredt
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TOTAL
NO. AGENCY / ORGANIZATION | GOLD METALS
1 | Famous Innovations 1 2 4
2 | Cheil India Private Limited 1 3 4
3 | BC Web Wise - 3 3
4 | Kinnect Media Pvt Ltd 2 2
5 | Tribes Communications 1 1 2
6 | Mindshare 1 1 2
NO. AGENCY / ORGANIZATION | GOLD A o .
. 7 | TLG India Private Limited 1 1 2
SRR |nd|z.a ° ! 12 8 | Creative Land Asia 2 2
2 Fam‘ous I-nnov-atlons- ‘ 2 6 9 o | The Man Company % 2
3 | Cheil India Private Limited 2 2 10 | Fulero 1 1
i i imi 1
4 | TLG India Private Limited 1 11 | Grey Group 1 a
5 At-om Network 1 1 12 | Socheers " 1
6 | Mindshare ; . ! 1 13 | Motivator 1 1
7 | RAN ldeas I-Dr-lvate -lelted. - 1 1 14 | Schbang ! 1
8 S?tu .Advertl.smg F’rlvatel Ll'mlted 1 1 15 | Madison 1 a
9 | Wirality Media Private Limited 1 1 16 | DBS 1 1
10 | Ideatelabs . ! 17 | Sangbad Pratidin 1 1
18 | White Rivers Media 1 1
19 | Replndia 1 1
20 | Centrick Marketing solutions LLP 1 1
NO. AGENCY / ORGANIZATION | GOLD METALS 21 | Havas Worldwide India Pvt. Ltd. 1 1
1 | Fulcro - 1 1 22 | Aagey Se Right Agency Pvt. Ltd. 1 1
2 | Sangbad Pratidin 1 2
3 | Cheil India Private Limited 1 2
4 | Tribes Communications 1 1 2
5 ldealake Information TeChnOIOgieS 1 1 NO. AGENCY / ORGANIZATION GOLD '\-/lrg_F-AAll__S
6 | Mindshare 2 2 4 . . . .
) o 1 ‘ Cheil India Private Limited ‘ ‘ 1 ‘ 1 ‘ 3
7 | Blink Digital Pvt. Ltd. - 1 1 .
) i 2 ‘ FCB Group India ‘ ‘ ‘ ‘ 1
8 Interactive Avenues - A Reprise 1 1 2 .
Network Company 3 ‘ Mindshare ‘ ‘ 1 ‘ ‘ 1
9 | SoCheers § 1 1 4 ‘ Madison Media ‘ ‘ ‘ 1 ‘ 1
5 | Blink Digital Pvt. Ltd. | | | 1 | 1
NO. AGENCY / ORGANIZATION | GOLD TOTAL
e 0 GENCY / ORG 0 TOTAL
. NO. AGENCY / ORGANIZATION GOLD
1 | FCB Group India 2 3 9 METALS
2 | Tribes Communication 5 3 5 1 | Sony Pictures Network India Pvt.|Ltd? 4 5 11
3 | TLG India Private Limited 1 3 4 2 | Zee Kannada 8 s 7
4 | Cheil India Private Limited 2 1 3 £ | LW [ERECEEE L ! 8
5 | GREY Group . . 4 | Disney Broadcasting (India) Pvt. [Ltd- 1 2 3
. 5 | NGC Network (India) Pvt. Ltd. = 3 3
6 | Team Pumpkin - 2 2 i )
6 | Arha Media & Broadcasting Pvt. Ltd. 2 2
7 | Atom Network 1 1 . ;
) 7 | Zee Entertainment Enterprises Lid. = 2 2
8 | The Glitch 1 1 _
8 | News18 India - 1 1
9 | Social Panga - 1 1
10 | Godrej Industries Limited - 1 1
11 | Value 360 Communications - 1 1
Interactive Avenues - A Reprise .
12 | Network Company 1 1 NO. AGENCY / ORGANIZATION | GOLD A
13 | Fulcro - 1 1 1 | Famous Innovations 3 2 5
2 | Creative Land Asia 2
3 | TLG India Private Limited 1 1
4 | TBWA\INDIA 1 1
NO. AGENCY / ORGANIZATION | GOLD MFE_FK\IES 5 | Cheil India Private Limited 1 1
1 | TLG India Private Limited 1 1 6 VMLY&R ! 1
2 | Tribes Communication 2 2 7 | BBH India i =
3 | Scarecrow M&C Saatchi Limited 1 1
4 | Famous Innovations 1 1
5 | Cheil India Private Limited 1 1
6 | FCB Group India - 1 1 . AGENCY / ORGANIZATION | GOLD
\‘ ’\ 1 ‘ BC Web Wise ‘ ‘ 1 2 ‘ 3
-~ 2 ‘ Cheil India Private Limited ‘ ‘ 1 ‘ 1 ‘ 2

S ;ﬁ_‘ - . &ﬁ
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FAMOUS

INNOVATIONS

After a roaring start to day 1, day 2 of Goafe2220as packed o
with insightful sessions and seminars. From thevidedge
Seminars by MX Player and Disney Star to the Iskguler
Summit by Times Network, we witnessed eminentrixpe
across industries sharing their insights on topileat truly hold
value in the current scenario. Here are some Ilggtdiof the
sessions that would undoubtedly leave you inspired.

e second session on ‘OTT Superpower — Freedom
and Nuances of Creativity’, witnessed an insightful
conversation between artists Vikrant Massey and

d 9-a- -1 :-74- }- S-+ 10Pa
T™ q -YP+ }ib .BD..d S-. Ib+-4bl Ay
Anchor, and Creative Director. Ali Fazal talked about how it
has allowed him to connect with his fans and audiences in
an entirely different manner. He discussed how OTT gives
makers the opportunity to tell original stories and to the
audiences, it gives the opportunity to watch what they want
and opt for newer things.

In line with the same thought, Gautam shared insights
into how consumer behavior has changed drastically and
how authenticity matters more to the new-age audience.

He believes that OTT has democratized storytelling and
consumption and this kind of storytelling has never been
available before.

Furthermore, Vikrant Massey emphasized on how OTT
and cinemas are extensions of real life, and this space has
changed the way we appreciate actors. In his opinion, while

e day kickstarted with a power-packed session with OTT gives creators the opportunity to explore their skills, it
PV Sindhu, India’s No.1 Badminton Player & Two-Time 'S still at a nascent stage and has a huge scope for growth.
Olympic Medal Winner, in conversation with Sameer The overall consensus was that OTT has completely
Kochchar, TV Presenter, Actor, and Anchor. PV Sindhu ¢hanged the game and how it has disrupted the formula-
discussed the factors that steered her in the direction of based structure of theatrical releases, paving the way for

badminton and led to her success as the best player in the further growths

country. While she credited her parents for inculcating in her the

virtues of dedication and commitment and for shaping her as a

player; she also highlighted the importance of setting realistic

short-term goals. If there’s one thing we all should take away

from this session, it should be how consistent PV Sindhu has

been in her performance to date and how she aims to ensure

that it remains the same. :
The conversation then steered towards the topic of brand bt A sﬁ{mmlfmsm

endorsements and what she keeps in mind while deciding on her

brand associations. In her opinion, what a brand stands for, its

values, and its mission- are some key factors that one needs to ¢3

SESSION

THANK YOU FOR MAKING US FAMOUS SINCE 2012

FOUR SEASONS

Haier \

PLATINUM VANHEUSEN

RADIO

DIAGEO Mahindra

understand before associating with it.
Her value-driven approach towards her profession and life, in

yono

general, is indeed commendable!

JACOB'S CREEK
monster:
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= and his will to work harder and put in

©) more effort to conquer challenges, left

% us all inspired. His examples touched

ul the hearts of everyone in the room as —

w he lead the statement with anecdotes @B
from his childhood. And to the audience’s o

delight, he took the conversation forward
by sharing some anecdotes of the Indian
cricket team’s big win in 1983.

His leadership skills have inspired

millions of people across the world and @
rightly so! He emphasized the criticality { / }
of self-belief and discussed his style of
leadership and how it affects his game.
Through this conversation, it was NN
clear that being a leader and a team @ N4
e second half of the day was & Entrepreneur. player, comes naturally to him as he el
equally exciting, as we got to The conversation began by addressingtalked about his love for the sport. -
be a part of the session that the overall theme of this year’s Goafest Sheer passion, consistency, and proper ..
perhaps all the attendees at i.e. “The SuperPower Within'. Given the planning are what he believes are the Q
Goafest were waiting for! We witnessed power of his presence and words, the  key to achieving success. His last piece
the legendary cricketer, Kapil Dev topic was indeed perfect for Kapil Dev. of advice to the audience was to stick to
engaging in a fascinating conversation He emphasized that in every scenario, one goal consistently and to work hard
with Charu Sharma, Sports Broadcasterthere should be no shortage of effort, 04 9 +I1D+ 4 b .7mD 64. 47 e D 4

SESSION-4

xt up, we had another inspiring
ession with SS Rajamouli-
e Recipient of Padma Shri
ward and maverick Indian
e -P+ -1 7(- Nib+-
Winning International actor, author &
motivational speaker. The session was
centered around the topic- ‘Bringing
Alive - Colossal Creative Vision’ and
encompassed conversations around
ideation, creativity, and challenges.
Anupam Kher began the conversation
with a pertinent question to SS challenges, one needs to learn fromit. 4i1-4 1De D. 18 - - .4-4D D 4 4i-4
Rajamouli, concerning his ideation Studying the failure and the factors behindesonated with many.
process. SS Rajamouli explained how it is the only way to correct the mistakes  The discussion also revolved around
it's always an ongoing process with no and move forward toward success. He their beginnings in the industry and
shortcuts and how he keeps thinking also discussed the important role played how retaining humility and happiness

about it all the time. by his family during his journey, especiallyduring adversities contributed to their
He discussed what all is a part of that of his sister-in-law. well-being and made them stronger. OUR APPROACH
the process when one needs to get an  In tune with the same thought, }1WD 7 48( D - DAEI 4D. & IPe &8 & . .
idea to the screen, and the challenges Anupam Kher shared an anecdote aboutmoments from their journeys served * Integrated o GrO\{Vth Oriented  Pragmatic appr.oach backed
associated with it. He also emphasized how his father taught him to look at as motivation and inspiration for all the by proven internal frameworks ¢ Data Driven
that if a failure occurs due to the failure as an event, and not as somethingttendees=







